
Career Education
Course:  Advertising

High School: Grade 10-12

Course Overview

The best story wins. Breaking through the noise has always been the challenge in advertising; with the rise of 
online advertising, this is true, now, more than ever!  In this advertising course, students learn the foundation 
in producing great content—crafting a great story. Learn brand archetypes and persuasive techniques that 
engage and emotionally impact consumers.  Apply design principles, film techniques, and color theory to create 
strong brand identities and compelling advertisements. Participants will be exposed to advertising research 
methodology and tools that are utilized in the creation and distribution of advertising campaigns. Students’ 
creativity, collaboration, communication, and critical thinking skills are strengthened through learning the art 
and science of Advertising. This course is credited toward the 21st Century Life Careers/Career Technical 
Education credit requirement for graduation.

Unit
Estimated 
Class Time

Overview

Unit 1
Persuasive 
Techniques 6 weeks

In this unit, students will learn how to apply persuasive techniques to develop 
effective advertisements.  Additionally, they will learn the elements of an 
advertisement and how to write effective copy. 

Unit 2
Visual 

Strategy  6 weeks

Advertising relies on visuals to communicate messages and influence 
consumers.  In this unit, students will learn how to think like a designer and 
create eye-catching print and digital advertisements.  Topics include design 
principles, color psychology, typography, and more.

Unit 3
The 

Advertising 
Campaign

8 weeks

Students will apply the persuasive techniques learned in Unit 1 and the visual 
strategies learned in Unit 2 to develop an advertising campaign. Students will 
develop a research tool to inform their advertising campaign goals and test 
their creative concepts.  

Essential Course Information
➢ Course Revision
➢ Semester course/2.5 credits
➢ Grades 10-12
➢ Recommend Marketing First

https://drive.google.com/file/d/1Tcx1JtDBhmxLVMAWIdWl3OTyMBsxj_GH/view?usp=sharing
https://drive.google.com/file/d/1-IBRJ3i1WyzYgF2Xgx4idWAwfp3Uz6z3/view?usp=sharing
https://drive.google.com/file/d/1yjmwSMKhnXkVTnIhfaMZLaCtBj84kE8C/view?usp=sharing


This course is part of the CTE Entrepreneurship Program 
of Studies at West Orange High School

KEY FEATURES OF REVISION
Updated from 2013 to include: 

● The 12 Jungian Archetypes
● Graphic design principles
● Techniques used in video and digital 

advertisements
● Advertising research best practices 

and methodology
● Advertising campaign creation and 

process

INSTRUCTIONAL / SUPPLEMENTAL 
MATERIALS

● The Rhetorical Triangle

● 4 Phases of Graphic Design
● Brand Identity Kit Sample
● Column5: How to Create A Powerful Brand 

Identity
● Brand Archetypes
● Brand Identity Kit Checklist
● Film Techniques Video
● 5 Approaches used in TV Commercials

● Brandwatch.com: A How to Guide to 

Advertising Research (Pre & Post)

● Mymarketresearchmethods.com: 6 Steps in 

Research

● Qlutch.com: The Ultimate Marketing Campaign 

Plan Template

● Column 5 Media: How to Run Effective 

Marketing Campaigns
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https://docs.google.com/document/d/1zEZCYb536xITQ2XM0NlwBv9xSqh00ue4f19flujAsAM/edit?usp=sharing
https://docs.google.com/document/d/1wUo9JqJ6tJ4rT_z_SGYIQw0Rw6MnRAlbN5mF6-70fgk/edit?usp=sharing
http://meiragottlieb.com/teach/design-projects/
https://www.columnfivemedia.com/how-to-create-a-brand-identity
https://www.columnfivemedia.com/how-to-create-a-brand-identity
https://docs.google.com/document/d/1ncHiB971h_D1VK8_bDe6TJPcjS2wNMGNRrUqLpoARPg/edit?usp=sharing
http://132q6j40a81047nmwg1az6v8-wpengine.netdna-ssl.com/wp-content/uploads/2019/03/C5-Visual-ID-Final.pdf
https://www.screencast.com/t/BJKR59v4Bx4
https://docs.google.com/presentation/d/1Y3SKK6_wsNMWWbhCY1gF9266arY3rgf5y771diKDl3s/edit?usp=sharing
https://www.brandwatch.com/blog/advertising-research/
https://www.brandwatch.com/blog/advertising-research/
https://www.mymarketresearchmethods.com/the-market-research-process-6-steps-to-success/
https://www.mymarketresearchmethods.com/the-market-research-process-6-steps-to-success/
https://qlutch.com/resources/marketing-campaign-plan-template/
https://qlutch.com/resources/marketing-campaign-plan-template/
https://www.columnfivemedia.com/how-to-run-content-marketing-campaigns
https://www.columnfivemedia.com/how-to-run-content-marketing-campaigns



